ECOMMERCE WEBSITE REDESIGN
BIG STORM CASE STUDY



eCommerce Website Redesign
for Montana Artist

Carol Hagan is a Montana artist whose 15-year-old website was in need of a refresh. Her
existing website looked straight from 1995 and was not a stylish or effective showcase for her
work. Additionally, the previous website did not include an eCommerce component, so Carol

found herself spending her free time fielding phone calls and taking orders instead of painting.
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Big Storm worked closely with Carol to design and develop a clean, minimalist website that
put her artwork and its vivid colors at the forefront, without overwhelming website users. We
used BigCommerce to create an eCommerce-ready website, to make it easy for her customers

to order prints and greeting cards effortlessly, and to allow Carol to spend more time painting

instead of fulfilling orders.
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A WORKING CANVAS

HOW WE HELPED

Our marketing team provided website training for Carol and her staff in editing and

maintaining the website, creating content, blogging, and social media marketing. This allowed

her to maximize her reach online and grow her business. We also took care of the search

engine optimization, SSL certificate setup, website launch, artwork and content entry, and blog

setup, among other details. We loved working with Carol, and continue to design, develop, and

strategize for consumer-facing eCommerce websites like hers.

CAREFUL CURATION

WHAT WE DID

laanana/]

/4 S|

SEO

+ Categorized products
for better findability

« Optimized page titles
and meta descriptions
for better search engine

optimization

www.greatbigstorm.com

Website Design

* Updated branding
* Created a cleaner,
more minimalist

interface to let Carol's

artwork shine

eCommerce

* Added the ability to
sell products and take

payments online
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+ Created a website
that allowed the client
to easily manage and
update content and

products herself
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Carol Hagan
(b 1962)

Becoming an Artist:
Carol wes born in the small farming community of Central
City, Nebraska, At the age of six, her family moved to
Montana, and she has lived there eversince. Painting and
drawing really didn't play an important role in herlife.
threughout her childhoed and teenage years, but she had
loved color for as far back into her childhood as she can
remember. In college, she studied to be an accountant. She.
found her passion for painting in 1957 at the age of 25, after
her son, Matthew, was born. The genesisof her life as an
antist unfolds here. She was searching for an occupation that
would ellows her to stay ot hame and raise her child, and still
make ends meet, “Becoming a mother was the single most
extraordinary event in my lfe. It awakened a sense of
creativity In me, in addition to giving me a sense of
overwhelming gratitude, just to have the chance to
experlence being a mother to such a wonderful san." She is
thatshe found that pricel ity
to spend her time at home with her san during his
childhood, because of the budding career that her early
artwork and paintings were taking her in. Ad esire folisten
10 her wn voice and express herselF through her paintings
quickly became & passion.

Style and Color:

Carolis self caught 25 an artist. She did not have formal art
training, with the exception of taking two workshops with
the late Joe Abbrescia, whom she considers to be one of her
mentors. She has worked hard to develop her own stylo of
expressing herself on paper and canvas. She has been
referred to as a Contemporary Expressionist, and a Colorlst
Her paintings come from her heart. They are a
cantemparary expression of her subject mater, both
through her choices of uibrant calor, and even the use of
very Iittle color, yet mare gestural (ines, and the textures and
marks that she makes. Her work is constantly evolving and
growing. a5 she develops and explores newtechniques, in
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Becoming an Artist:

Carol was born in the small arming camm unity of Central City, Nebraska. At the age of six, her family maved to Montana, and she has lived there ever since.
Painting and drawing really didn'tplay an important role in her life, throughut her childhoad and teenage years, but she had Loved color for a3 far back
into her childhood as she can remember. In college, she studied to be an accountant, She found her pession for painting in 1987 at the age of 25, after her
san, Matthew, was born. The ganesis of her life as.an artist unfolds here. She was searching for an occupation that would allow her to stay at home and raise
her child, and still make ends meet, "Bacoming a metner was the single most exraordinary event in my life Itawakened a sense of creativity in me, in

addition to glving me a sense of overwhelming gratitude, Just to have the chance to experien ce being a mother to such a wonderful son.” She is edremely
grateful that she found that priceless opportunity t spend her time at home with her son during his childheod, besause of the budding career that her
early artwork and paintings were ta ing her In. A desire to listen to her own voice and express hersell through her paintings quickly became a passion.

Style and Color:

Carolis self taught as an artist. She did not have formal art training, with the exception of taking two workshops with the late Joe Abbrescia, whom she
considers to be ane of her mentars. She has worked hard to develop her own style of expressing herself on paper and canvas. She has been referred to s a
Contemporary Expressionist, and a Colorist. Her paintings come from her heart. They are 1 her subject matter, both through
her cholces of vibrant color, very little color, yet I d the textures and marks that she mzkes. Her work s constantly
evolving and growing, 25 she develops and explores new technigues, in an effort to layer color and texture in mere complex ways, "Even the simplestlines
and sligftest marks are fascinating in their own wey. They are much like pecple, in thet each mark, no matter how detaled or how simple, has =" own
wnice___and has something to say. The smallest marks hold as much sigrificance as the largest ones, in the story every painting hes to tell. "

CAREFUL CURATION

WHAT CAROL HAGAN SAYS

“I am so pleased with the website that Big Storm created for my company. | felt like Drew and
his team really listened to my needs that | expressed to them, for a website that was stream-
lined, efficient, and extremely easy to navigate. | was impressed with the innovative ideas that
they had for marketing my work, and | was amazed at how quickly my new website paid for
itself. Big Storm quickly took my business to the next level. | highly recommend Big Storm for all

of your website and marketing needs.”

Carol Hagan, Artist at Carol Hagan Studios
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Big Storm LLC is a data-driven marketing company. Our goal is to be transparent, genuine,
valuable, and profitable in the work that we do for ourselves, our clients, and the things we
create. Responsibility for our agency's reputation, as well as our clients and partners; drives us
to create lasting relationships that extend for years beyond the company boundaries. We aim
to contribute to the marketing, web design, and analytics communities by being a positive
influence on our industry. We focus on quality, empathy, generosity, honesty, hard work,

and profitability; while maintaining a fun company culture.

CONTACT US

greatbigstorm.com

info@greatbigstorm.com
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